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Abstnct

Since the Chincse goverllment began to promote the developmcnt ofNew Encrgy Vehicles oNEVs)in

2009,the Chinese market has made 3Tett progress.Ъ is paper analyzes the 3TOWth ofnew energy vehicles

■om 2015 to 2023燎、ugh estmates and flnds tat although 80Vemment subsidies are mponnt drivmg

factors ill the carly stage,the data shows ride‐ hailing vehicles,a unique factorin the Chinese market,is also

a driving factor ofthe NEVs sales even ater the decline of80Ve―ent subsidies.
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1。  Introduction

ln recent years,with the elnergence ofthe scale advanmges of new energy vehicles and tte

expansion of market demand,Chinが s electric vehicle market has developed rapid壌 and the

Output and sales have lncreased si311iflcantly.In May 2024,the domestic retall penemtiOn rate of

new enett vehiCles was 47.0%,up 14 percentage pomts from the same period last yean The

factors that have mpacts to the growth ofNEVs in China are very complicated,such as the rolo

of government subsidies,gasoline p五 ces and amount of chaFging stands,ctc.With the gradual

reduction of these subsidies,the focus shins towards identitting new factors that could sustain

NEV sales in the Chinese market.From the perspective of∞ nstlmer th∞ ryp this paper expounds

the driving factors of the growth of NEVs and the impact of each factor and analyzes the

proportion ofthe impact ofeach factor throu〔 鼻 Speciflc models.

2.  Literatureコ む卿嗜ew

Therapid gromh ofNew En〔理yVehiclessEVs)in China has gmered substantial scholarly

attention due to the intersection of policyp technology9 and consumer behavio■ Undersmding

oonstlmer preferellces for NEVs is crucial in the context of China's evolving environmental

policies,the withdrawal ofsubsidies,and the advent ofnew technologlles in clectric mobility.This

review synthesizes recent literame on the factors driving consumer preferences in ChLぽ sNEV

market,focusing on policy incentilves,technological advancements,environmental considerations,

and economlc factors.
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