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Abstract

This study explores the influence of consulner purchasing bcha宙 or on the motorcycic mに with a particular

focus on high‐ end markets,such as Japan9 and emerglng markets,including hdit hdonesit and Victnam.Key factors

analyttng include brand reputation,癒 ne perfOrFnanCC,and the ttdng demand for dectric vehides(EVs),dC・ USing

multiple regresslon analysis to test tt proposed hypotheses,the ttndings highlight that brand repuationお
the most

in■ uentitt factor in hi』 ‐end markets,whcreas the EVs market nceds,loctt average salary level and loca mOtorcycic

servlcc shops coverage play the pivotal roL in shaping purchasing decisions in emer31ng matets,■
c ttudy collocts

cxtrive data tomthc intemet marketing report and uses regresslon models and T‐ testto assess the impact Ofvarlous

遍 ables on salesperformance.Based onthe resJも ,the study proposes tailoredmarket山
"3es for difFerentreglons.

Lastlヌ L also explainsthe moderslimitatlons and recomlnends mre imprOvement by refoming the calculation宙
th

more vanabics and market sales data.
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1. Introduction

The motorcycle industry plays a key Юle in transpomtion arOund the world.Globally9 the motorcycle

market was valued at arollnd S120 billion in 2023 and is expected to grow to$180 billion by 2028.The

motorcycle lnarket could be deined by hiJl‐end market and emerglng market according to the market

maturlty and consllmer purchasing hab■ .恥 motorcycle market scale gron is largely driven by

increasing demand in ernerging markets llke lndia and Southeast Asia Where is huge tlsage needs.Wttle

more mature markets such as Japanp the U.S.,and Europe are foctlsing on improving llser experierlce and

advanced teChnology innovation.

To deeply analysis this dynamic market conSumertheory analysis is helptt to exarnine how corlsumers

make decisiolrls to maximi“ their satisfaction.Consumer valuc and purchasing habit for a moto"ycle can

dittr greatly depending on the reJon'S market mamlty.In high‐ income countries,buyeぉ onen care m。飩

about brand reputatioL perforlnance,and advanced feames,McanwhiL,in emettng markets,practica

factors like price,fuel efFlciencゞ ぅ熱 s∝id畑卜劉mcme consmction c明 /much more weittt・ The●sc

of electFiC mOtorcycles in emerging markett has provided∞ llsLImers in these regions with more choices

and usa.ge satisfactiOn.

Compared to mature markets,the dcvelopment of electric market in clnerglng market is expected to

grow much rapidly and steadily
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